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Your Access to 
Performance with Passion.

At Sentient*, we understand that success isn’t something that comes easily.  It 
takes focus, years of preparation and relentless dedication.  With an innovative 
9-point safety program and a staff of service professionals available 24/7, it’s no 
wonder that Sentient is the #1 arranger of charter flights in the country.  Sentient 
Charter can take you anywhere on the world’s stage - on the jet you want - at the 
competitive price you deserve.

TO LEARN MORE, PLEASE CONTACT:

David Young, Vice President - Entertainment, at dyoung@sentient.com or 805.899.4747

Sentient Jet is the Proud Platinum Sponsor of 
the TourLink 2010 Conference Jet Barbeque
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check out >> MobileProductionPro.com
Mobile Production Pro features the world's most comprehensive searchable database of music and entertainment touring contacts including 

equipment rental and sales (sound, lighting, staging, video, etc.), hotels, production, talent, transportation, venues, services and more. 

Create a FREE Account Today
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Atlanta Area: 3412 Florence Circle ❙ Powder Springs, GA 30127
Charlotte Area: 348 Bryant Boulevard ❙ Rock Hill, SC 29732
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� Commercial grade quality and competitively priced!

� 7KW to 100KW generators, powered by a rugged Kubota or 
Cummins diesel engine.

� RVIA-approved models and multiple options available.

� Enclosed units feature convenient single side service and 
removable doors for easy access to maintenance parts.

� Experienced support staff to help guide you, including 
electrical and mechanical engineers.

Generator service in the Atlanta and Charlotte areas.
� From simple repairs to complete replacements, we handle it 

all on most makes and models.

� Convenient interstate access and mobile service available!
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founded RGB. Their paths  crossed when 
Gardner had previously worked as a freelance 
Hog programmer for Lightswitch.

 A graduate of  Colorado College in 1995 
with a Bachelors degree in Economics and a 
Broadway Theatre League Award for excel-
lence in Theatre Arts, Gardner had the oppor-
tunity to work with many people in the busi-
ness while a stagehand for campus productions. 
One of  these was Alan Jamneck, a rigger, 
who was touring with WWE. Recalls Gardner, 
“Alan was the  first guy that took a chance on 
me. He was then and continues to be a great 
supporter.” 

Upon graduation Gardner headed directly to 
Upstaging in Chicago to further his education 
and experience. “Upstaging has a reputation 
for doing things right,” Gardner says. “Mike 
Hosp, Jerry Swatek and Sean McGrand were 
great mentors who provided an incredible base 
to move onto the next phase.” 

Utilizing what he had learned there and his 
economics degree, Gardner and a partner 
formed OnSite Services, a company which 
offered lighting packages bundled with installa-
tion and dismantles for the exhibit market. He 

noticed a growing number of  requests for LED 
products from his clients. He saw also that no 
one in the Midwest at that time could fill the 
rentals. Upon dissolving OnSite, he purchased 
his first dozen Color Blasts, seeking to fill the 
gap in the market and build a clearing house 
for Color Kinetics fixtures.

RGB became the go to guys for LED products 
quickly developing one of  the largest Color 
Kinetics dealerships in the country having, at 
one time, an inventory of  500 Color Blasts 
and 200 Color Blaze. This business philosophy 
continues today with their pursuit and stocking 
of  hard to find LED products. “We never said 
‘No,’ recalls Gardner, “and we were always 
very conscience of  what our customers were 
doing, so that RGB remained as their vendor 
and not their competitor.”

In the process, RGB has provided LED prod-
ucts for some of  the bigger lighting houses and 
venues that did not want to initially make that 
investment leap. “We’ve helped companies 
bridge that gap,” Gardner says. “Now we are 
more of  an aftermarket integrator; we take the 
Color Kinetics product and product-ize it so 
to speak.  We are taking an architectural prod-
uct and making it work for the entertainment 

field.” This includes customization and build. 
Depending on size and spacing, RGB can 
create borders for truss, pipe and screen sur-
rounds, table skirts and kinetic scenic elements. 

That original solution for Featherstone back 
in 2005 has now become a structure that LED 
nodes snap into so a panel can accept clear 
dome LEDS, different colors or resolution 
which ships easily and deploys rapidly. RGB 
manufactures the products in their warehouse, 
and the system is patent pending.

“On the horizon,” says Gardner, “RGB is 
developing higher resolution modular products 
within the FlexiFlex line, as well as working on 
optical accessories that will revolutionize low 
resolution LED. It is currently also tackling the 
daylight visibility issue. “Once we hit daylight 
visible, which we expect to happen in the next 
year, you are going to see LED in interesting 
major applications where you have not seen 
video before,” concludes Gardner.

Go to rgblights.com to see the company’s solu-
tions and projects in the architectural, themed 
environment, exhibit and concert applications. 
U

RGB Lights continued from 28

Brothers Merchandising continued from 32

to showcase clients and their merchandise to 
great effect.

BEM’s client list boasts a Who’s Who of  criti-
cally acclaimed and superstar acts (Bon Jovi, 
Britney Spears) in virtually all genres of  music 
(popular, roots, alternative, rap, hard rock and 
traditional), spanning major label to indie acts, 
as well as comedian/television stars (Kathy 
Griffin, Jeff  Dunham), Strongman title-holder 
Derek Poundstone, corporate entity Alfred 
Music Publishing, and individual professionals 
like fitness-trainer-to-the-stars Tracy Anderson. 
However the company also works with devel-
oping artists, using the principals’ combined 
knowledge and experience to come up with a 
customized formula to fit each artist’s needs 
and finances. Another aspect of  BEM’s suc-
cess is product development that includes artist 

approval and welcomes artist participation in 
merchandising. This smart and savvy company 
knows what works, collaborating and/or advis-
ing their clients according to needs and success 
level.

Andersen says individual branding of  an art-
ist identity is key, whether for a musician, 
comedian or other property. This artist-focused 
approach resulted in the “Smaggie” (Kathy 
Griffin’s mother Maggie’s habitual Snuggie) 
that is specifically branded to Griffin’s My Life 
on the D-List television show. BEM also creates 
popular designs that can be generic to numer-
ous clients, such as their current top-seller, the 
Lyric Scarf  (a 12” x 60” cotton jersey fashion 
item emblazoned with musical artists’ song 
titles and lyrics).

In order to adapt and continue to appeal to an 
artist’s fan base, BEM’s merchandise branding 
also reevaluates and changes in diversity, style, 
sizing, and the like as their clients mature and 
grow. For example, Britney Spears’ merchan-
dise designs have changed radically in the last 
five years, as her fans have gone from innocent 
tweeners to more sophisticated adults.

With originality in both marketing and clien-
tele, Brothers Entertainment Merchandising 
has been atypical of  corporate entities. 
Bongiovi, Miles and Andersen beat to their 
own drum and don’t answer to anyone but 
their clients and themselves. With a finger on 
the pulse of  constant inventiveness and a view 
toward continual new frontiers, we have only 
to wait to see where BEM will take entertain-
ment merchandising next. g	
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The updated 2009 J4500 conversion shell 
shown with 2 optional slide-outs. 
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TOUR BUS 
DesignworksUSA-styled 
Smooth Ride
Ultimate 

   Now featuring 450 HP 2007 EPA Compliant 
   Cummins ISM, Wide-Ride Suspension, 
Electronic Stability Control, Reverse Sensing System, 
additional 12 or 24 Volt Alternator,  
and many other enhancements  
made with input from  
our customers.

To schedule a test drive today,  

call 1-866-MCICOACH.

MCI TOUR BUS Ad_bluev.2.indd   1 8/22/08   12:09:55 PM




