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MORE SPACE. LESS MONEY.

Truck N Roll is proud to announce that their REVOLUTIONARY
NEW DOUBLE-FLOOR TRAILERS are now available.

Thanks to this radical concept of two floors of gear fitted into one trailer, we save
you fime, space and money. This is a much GREENER and COST EFFICIENT
way fo tour. Please contact us to see the trailers in action.

corporate office 514-421-0045 ‘M
Toll Free 1-888-TRUCK 51

WWW.TRUCKNROLL.com
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Call for 700 MHZ Rules and Rebates! .

Coach generators for
the many roads ahead.

> Commercial grade quality and competitively priced!

> 7KW to 100KW generators, powered by a rugged Kubota or
Cummins diesel engine.

> RVIA-approved models and multiple options available.

- > Enclosed units feature convenient single side service and
removable doors for easy access to maintenance parts.

yerienced support staff to help guide you, including
trical and mechanical engineers.
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MOTOROLA
COMMUNICATIONS

PRICING TO MEET YOUR
PRODUCTION BUDGET
TECHNICAL SUPPORT

24/HRS - 7/DAYS

Over 20 years in the special

event, television & touring industries.
Clients include: U2 - Rolling Stones
* Bonjovi « Godsmack * Lenny Kravitz
= Anastasia * VWoodstock '94 & 99

EXPERIENCE THE HEIGHT
OF QUALITY

* 2-WAY RADIOS

» MULTI-LINE PHONE SYSTEMS
» CELL PHONES

* PAGERS/FAX MACHINES

« CITYWIDE COVERAGE
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1=800-WALKIES
973-808-8838

Offering all Motorota Radios and Accessaries
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PRECISE
CORPORATE
STAGING

Phoenix - Atlanta
866-294-3026

Sizes from 24.x20'x15" to this huge 140x52x45'!
Inst#itimesfrom 35 minutésto oneday! .
= Upto 145 000 Ib rigging capacity!
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Mobile Production Pro feafunes
the world's most comprehen-
sive searchable database of
music and entertainment touring
contacts including equipment
rental and sales (sound, light-
ing, staging, video, etc.), hotels,
production, talent, transportation,
venues, services and more.

Create a FREE Account Today
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Q Our lead feature in this issue is the KISS tour. This is one
4 great crew, a fun production to see and the tour is headed

up by Personal Manager Doc McGhee. Doc has been very
influential in my career, and I know he has been a positive force
for many others as well. He was the recipient of the Tour Link
Top Dog Lifetime Achievement Award last year and was a joy to
be with. The problem with giving Doc the award last year was
that he is still a young man and keeps doing great things; what can
we do next to honor this guy?

Also in this issue, we take a look at Nocturne, Apollo Jets and Pyro
Pete, three vendors on the KISS tour. All three have an interesting
story to tell of their support of this show. Nocturne, of course, is a
long established leader in the touring video scene. They seem to be
the class leader nearly every year when it comes time to vote on the
industry awards. Although there is some serious competition this
year from the other competitors, the guys at Nocturne seem to be
around every corner when video is being discussed or used.

Finally, we have been watching a curious move by ESTA to form an
alliance with London-based PLASA. We are not sure of how this
may affect our industry, but it is a situation worth watching, and

all of us should take a look and have a think. As more information
comes to light, we may have some opinions to present. I encourage
all of our readers to do the same.

So, as the year draws to a close, we hope everyone enjoys this
issue and will soon be able to catch their breaths and slide into the
holidays safe, sound and profitable.

Correction: In the issue of mobile Production monthly wilh the Jonas Bros. on
the cover we did a story on BML Blackbird. ‘The writer; Michael Waddell inaccurately reported
on the upsurge of the company. I should have written the following: BML Stage Lighting pro-
vided lighting and production services to several HUNDRED (not several) regional,
national, and international tours with such clients as Aerosmith, Beastie Boys,
Slayer, Run DMC, The Kinks, Ozzy Osbourne, Clash of the Titans, Billy Idol,
Cindy Lauper, Roger Daltrey, Pete Townshend, LL Cool J, Fugees and many

many others with a full time staft’ of 60+ people. Along with its touring activi-

ties, BML Stage Lighting also developed numerous “in house” vendor partnerships
with four key NYC special event venues in addition to the NJ Convention &

Expo Center with a full time BML staff on site in each location. BML _
Stage Lighting provided permanent installations in scores of venues, .
manufactured numerous proprietary products, some of
which are still manufactured today.

visit bmiblackbird.com

BML - Blackbird=
Theatrical Services

1-888-PREVOST(tall free)
1-800-995-4900
jay@roadhousecoach.com
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The Hutton Hotel e o

Leading the Way with Inspiration

CONTACT

touring & event needs
Lisa Bush
615-712-2301
loush@
huttonhotel.com
huttonhotel.com

“Hutton Hotel will be the premier intimate,
independent luxury hotel in Nashville,”

said GM Steven André. “As Nashville’s

only member of the Leading Hotels of the
World, we will be the only independent hotel
to offer the complete package of first-class
meeting services and amenities sought by
corporate meeting planners and tour manag-
ers.

André pointed out, “In a city that is quickly
being recognized by meeting planners as a
Tier One destination, Hutton Hotel prom-
ises an elegant and totally ‘green’ experience
for small groups as well as large.”

Providing a fresh alternative to traditional
downtown hotels, Hutton Hotel is situated
on West End, offering a unique combination
of central location, elegance and comfort.
The Sommet Center is just blocks away and
1s ideal for touring acts.

The 248 room hotel includes 54 suites, cut-
ting edge technology and green features

mobile production mthg

throughout, paired with custom-designed
finishes and amenities. It is located steps
from Vanderbilt University, from the city’s
renowned music scene and from the most
important Nashville museums, restaurants
and sports and entertainment venues.

The hotel’s 1808 Grille provides a sophis-

ticated, diverse culinary experience unique
in Nashville, along with complete catering
services.

Jon Cummins, Chief Operating Officer of
Amerimar Enterprises, a Philadelphia-based
developer that owns the hotel, said, “We

are delighted to present this fresh new hotel
concept to the meeting planning community
and travel agents, at a time in the economic
cycle when the desire for unique first-class
experiences is combined with the need to
provide value for every dollar spent.”

Cummins concluded, “Hutton Hotel offers
the best of the city of Nashville - whose
value and unique offerings are increasingly
being recognized by event planners through-
out the country.”

Hutton Hotel, u new fourstar independent luxury hotel, opened onh West
End Ave. in late January, 09, is chunyging the way meetings get done in Nushville
—und munuygement is confident it will become the city’s leuding destination for
groups, luxury travelers and touring acts as well.

Style and Sustainability
Nashville’s newest signature hotel

fedutures uniyue guest experiences
including:

24§ impeccably designed and appointed
guest rooms, including 54 suites, with flat
panel HD LCDs, sustainable furnishings,
granite clad baths, sumptuous bedding and
refreshment centers.

Jwo spectacular Penthouse Apartments with
restricted access, private balcony, fireplace,
50” LCD-HDTYV with surround sound,
steam showers, wet bar and more

13,600 feet of function

including a 7,000 square foot ballroom and
an executive boardroom, all equipped with
state-of-the-art A/V and sound systems

1808 Grille, a New American cuisine res-
taurant which blends traditional dishes with
global flavors.

“« ”

GOneen
The hotel will also rank as the most “green”
and sustainably suited hotel in the city.



D offering GREEN feafures |

2> Beautiful bamboo flooring and
furnishings in the lobby, elevator
landings and fitness center

= Card readers that disable guest
room lighting when a guest leaves
the room

2 Custom designed bamboo fur-
niture in the beautifully appointed
guest rooms and the lobby

2> LED or fluorescent lighting
throughout the Hotel building

2> Recycling program for glass,
paper and plastics

2 Laundry water recycling that con-
serves water, heat and chemicals

2 Dual flush commodes

2> Reclaimed wood furnishings in
1808, our signature restaurant

2 Biodegradable cleaingn products
2 Eco-friendly hybrid courtesy
vehicle

2 A state-of-the-art mechanical
energy recovery wheel system pre-
conditions air before heating/cooling
for maximum efficiency

2 Highly efficient mechanical sys-
tems in the public areas and offices.
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actor Luke Wilson and many others.

With its natural stone walls, original chan-
deliers and sweeping views of the Nashville
skyline, the hotel’s Vista Ballroom provided
the perfect backdrop for CMT Music
Awards branding. Chef Charles Phillips fea-
tured a food henge making the food stations
interactive prepared by individual chefs
specializing in some of the local favorites
dishes from the malt and vinegar chips to

Hutton Hotel recently hosted the CMT/ the mushroom ravioli including an assort- : —
People magazine post party for the CMT ment of desserts. i

Music Awards, country’s only fan-voted s KYLI N E

award show and one of the biggest nights The hotel’s proximity to the Sommet :
in country music. The party was the hottest Center, as well as the other many other E NTE RTAI ) E R
ticket in town with over 600 attendees and entertainment venues close by, makes it a OFASC
included celebrity guests such as Kid Rock, perfeFt fit for Fhe bands and their crew that 1201 I-Iwg,r 35 NEFIIILI ne, NJ 07753
Sheryl Crow, Tavlor Swift, Rascal Flatts, play in Nashville. The Hutton looks forward :

Bill Engvall, “Dancing with the Stars” to more business in the future from concert phone 732.774.8100
champions Shawn Johnson and Mark Ballas,  tours and have the resources available that fax T32. 7754725
“Victoria Secret” model Karolina Kurkova ,  these tours need. /) :
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Nushville, Tenhessee’s Sommet Center GM off to Boston

Hugh Lomburdi, the munuager of the Nushville’s Sommet Center
Arenuy, is leuviny to tuke churygye of the TD Gurden in Boston, MA.

Sommet’s President of Business
Operations Ed Lang says, “On a personal
note, we dre huppy for Hugh und
his fumily to have the opportunity
fo return to his hometown area and
to manage another of the premier enter-
tainment facilities in the country, the TD
Garden in Boston. At the same time, We
thank Hugh for his contributions to
Nushville und the Sommet Center
during his yeurs here us the fucil-
ity hus regulurly been hominuted
for Facility of the Yedr. As we move

forward, the building will be hosting some
of the major events Hugh helped bring
here, from the SEC Men’s Basketball
Tournament to the 2014 Women’s Final
Four to the upcoming concerts such as

Bon Jovi.”

“We will beygin an immediate
search to fill the General Manager
position with u goul of securiny
the best possible cundidute that
will be prepared to maintain and build

upon our standard of excellence. In the

interim, the Powers Management staff,
which is considered one of the best in the
facility business, will report to me until a

General Manager is in position.” /)

For udditional info.

contact:

Ed Lang

President of Business Operutions
Nushville Predutors / Powers Mygmt
visit: sommetcenter.com

8
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* State-of-the-art, 4,200-seat theater

with private loading dock.

| = Superb acoustics,

house lighting and sound.

* Fasily accommodates shows of all sizes -
0 prascenium apening, 60° stage depth,
large orchestra pit.

2301 S. Lake Shore Drive
Chicago, IL 60616
tel 312.791.6196

fax 312.791.6100
www.ariecrown.com
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= Collinsworth,
=== = Bright & Company, P.C.

Certified Public Accountants
and Business Managers

When there is I-ther dansity-h‘uck packs mean fmar-h'm:ks on tha road

more at stake than
a decimal point.

When you need advice.

Tyler GT® protects your fixtures without the need for cases

Finance e Music Industry
Auditing s Business Management Dramatically reduces load-in and load-out time
Taxes o Consulting e
Business Evaluations

Available in 5°, 8,
and 10’ sections
Cummins Station
209 10th Ave. South Suite #216
Nashville, TN 37203
tel 615.322.9900 fax 615.322.9379
www.collinsworthbright.com

On truss storage eliminates
need for cases

Legs can be removed
or relocated on the truss
during your show.

Adjustable legs allow
truss to be stacked for
transportation and storage

Center loading design allows
a high density, uniform load
of large format autormated
and conventional fixtures

s Mﬂﬁl&s 765.221.5050 www.tylertruss.com

LII[ 1S

Instruments and Repairs

Soundcheck #47 « 750 Cowan Street
Nashville, TN 37207
615-714-5593 * www.EdBeaver.com




DOT has New Action Plan

to Address Motorcouch Sufety

he U.S. Depurtment of Transportation on Wednesday,

Dec. 16, releused its Motorcouch Sufety Action Plun

o Thay,
U
5,

80 0655,
P
f

5

that it says lays out concrete steps for improving motor-

et

®
Stares o™

couch sufety across the bouard. The action plun addresses mujor

U.S. Department of Transportation
Motorcoach Safety Action Plan

sufety issues such us driver futigue und inuttention, vehicle rollover,

To view the action plan: www.nhtsa.gov/

staticfiles/DOT/NHTSA/reports/HS811177.pdf

occupunt ejections und oversight of unsufe carriers.

“We are committed to making sure that
bus travelers reach their destinations
safely,” says U.S. Transportation
Secretary Ray LaHood. “These
improvements will not only help reduce
the number of motorcoach crashes,

it will also help save lives and reduce
injuries.”

While motorcoach travel carries
750 million passengers
annually, an average of 19
motorcoach occupants

are killed in crashes

cach year, according to

data collected by DOTs %
National Highway Traffic

Safety Administration.

Additional fatalities result

among pedestrians, as well as occupants
of other vehicles involved in these
crashes. To address this issue, LaHood
directed DOTs agencies to take a

fresh look at motorcoach safety issues,
identify actions to address outstanding
safety problems, and develop an
aggressive schedule to implement those
actions.

e OF

The comprehensive action plan
proposes enhanced regulatory oversight
of new and high-risk motorcoach
operators, as well as the increased
use of new technologies. To address
driver distraction, it proposes to initiate
rulemaking to prohibit texting and limit
the use of cellular telephones and other
devices by motorcoach drivers. It also
discusses enhanced oversight of unsafe
carriers and requiring electronic
onboard recording devices on
all motorcoaches to better
monitor drivers’ duty hours to
address fatigue.

In addition, the action

plan proposes to better

protect motorcoach occupants
by requiring the installation of
seatbelts and discusses additional
measures such as the establishment
of performance requirements for
enhanced roof strength, fire safety and
emergency egress. It also calls for safety
improvements using technologies such
as electronic stability control to prevent

rollovers. £ )
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Sho-moves Transportation is a full service Entertainment transportation company.
We provide trucking solutions for all types of freight for the live entertainment industry.

Our Goal...

Is to allow our clients to produce the show rather than deal with transporting the show.

Shomoves has years of experience in trucking time sensitive shows throughout North America

and Mexico. With trucks and trailers through our multiple terminal locations we can
get it there On Time and when needed!

Terminals located in Las Vegas, NV Toronto, Ontario, Phoenix, AZ

8§66-407-8881
info@shomoves.ca



Service you can
depend on...

People you
can frust...

...and the most
technologically advanced
inventory in the business!

800.962.9422
sound-image.com

SOUTHERM CALIFDRRLA

SOUND

IMAGE

TONIGHT, YOUR BAND WILL
MOVE 34,982 SCREAMING FANS.

=
TOMORROW,
WE'LL MOVE YOU.

We're Powersource Transportation, Inc., one of the nation’s leading power-only
trucking companies. Wherever you're going and whatever you have, we've got
the power to move you, your trailers, and your tour to the next venue—whether

it’s in the next county or in the next state.

www.powersourcetrans.com

1 -800-438-8789 2023 N. Lafeyette Court - Griffith, IN 463190

powersource transportation inc.

your source for power
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bused lighting rentdil
compuny HSL supplied
lighting equipment, u
Kinesys automation sys-
tem und crew to the
final leg of Show Pdatrol’s
2009 world tour, numed
“Show Putrol Reworked”.
This follows HSL's servicing
of ull the bund’s UK und
Europedun sections ucross
the whole tour, which
kicked off in Junuury 09,

Mike Oates project managed for
HSL, once again working closely
with the tour’s LD Davy Sherwin,
production manager Wob Roberts
and tour manager Neil Mather. Mike
Oates comments, “It’s been really
interesting to see how Snow Patrol’s
show has evolved and changed over
the year. Fach section has been
unique and different, and of course
it’s been excellent working with Wob,
Davy and Neil again - they are a
great team.”

Sherwin has been equally as happy working
with HSL, commenting that “They
absolutely rock” as an equipment supplier.
Super-service with smiles has always been
an HSL benchmark!

“Snow Patrol Reworked” was a departure
from their standard 5 piece rock band set up,
with 12 extra musicians onstage, bringing an
orchestral feel to the show. These all had to be
fitted into appropriate stage positions with due
consideration for aspects like the separation
needed between brass and strings etc., which
was achieved with a series of risers.

The risers were all at different heights to

1 2 mobile production monfM;a
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avoid a uniform look, and the show featured
a more intimate and close feel than the rock
set up. This was also reflected in the itinerary,
which included several theatres and concert
halls rather than just the standard rock ‘n’ roll

venues.

The songs were all rearranged, so Davy
Sherwin went back to the drawing board
with his lighting design, and come out with a

collection of completely new looks and ideas to
accompany the new format. He programmed
a total of 42 songs into his Hog 3 console, from
which the band would choose the two and a

half hours of material to be aired each night.

The main lighting fixtures in the rig were
Vari*Lite 3000 Spots, which were used as
specials and for plenty of gobo work; 12 of the
new Robe ColorBeam 700E ATs, with their



NITETRAIN COACH

mega-bright pencil beams used to great effect
on the larger scenes and Vari*Lite 1000s,
which were used as elegant profile spots and

key lighting.

HSL commissioned Touring Custom Products

to build 6 x 2 and 3 ft mirr.

snowflakes which were hung from the ba

truss and used in the first half of the show.
These looked particularly spectacular with
light projected into them. In the second half, 6
x 2.5 metre wide Rosco screen columns were
dropped down at the back onto which custom
content was projected from a Catalyst media
server, operated by Dave Lee using another

Hog 3.

HSL’s other crew were — crew chief Johnny
Harper, Kinesys operator Rupert Reynolds,
lighting techs Tim Oliver, Rob Anderton and
Production Rigger Jerry Hough.

Sherwin concludes, “As always the equipment
was in immaculate condition, HSL paid much
attention to all the details, and w vith
Mike Oates is always a great experience.’

/‘/’

- -
itetrain.Coach Company, Iic.
434 0ld Hi I:r;“l'!.' 1. Whites I:me_l_a TH 37189

Aach.com
ach.com

usi D N
1 E LIGHTI H
Full Service
audio, video, lighting,
staging and production
Phorve: 717-721-6901
Fax: 717-721-5014

W lilusionsoundandlight.com
a: brian@illusionsoundandlight.com
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When und how did you become “Pyro
Pete?”

Pyro Pete: 1 was a theater major in college,
and I thought I wanted to work with sets

and props. I was 19 in my first semester. My
friend’s sister went out with this guy, Rob, who
did effects for the Plasmatics. The Plasmatics
were going to hire someone to handle the
backline gear, so I said I’d help. Since this guy
Rob got me the gig, I'd help him out by set
up his pyro. Working around the northeast,
we’d go away on Thursday and come back
on Monday, and he would teach me how to
do pyro. He soon began doing B movies and
decided he didn’t want to tour anymore, so
the band asked me if I wanted to do the pyro.
I said, “Well I don’t know...SURE!” I went
to the warehouse where they kept all of the
pyro stuft and we spent about a week buying
all kinds of supplies and product. We took

it all back to the studio the band had been
renting and went up onto the roof to start
practicing with it all. With that, I became the
Plasmatic’s pyro guy. Soon thereafter on a tour,
the Plasmatics opened up for KISS and that’s
where I met Tom DeWille who owned Luna

Tech and PYROPAK.
mPm: Did he know of you already?
Pyro Pete: Ycs, because we had been buying

a lot of product from his company. He came
out and thanked me for buying his stuff’ and

1 4 mobile production monfM;a

Things That Go
Bang

in the Night

By MICHAEL A. BECK

here ure muny humes in the pyro end of

touring production, und it's fough to say

who the best is. Indeed, enguying ih such
folly is like running wind sprints through a mine
field. But there is one guy who has been uround
for a lony time and left a huge mark in his puth.
Peter Cappadocia hus been u fixture in the busi-
ness since the early 80s. When you say the hame
"Pyro Pete” you cun find the rookies in the room
by the humber of people who say, "Who's that?”
There uren’t too muny people who huve been
blowing things up on concert stuges longer thun

he told me that if he ever needed another
pyro tech he’d give me a call. About a month
later he called and said he had a gig for me.
He put me out on Def Leppard’s Pyromania
tour and I stayed with Luna Tech. That’s when
I did AC/DC and Judas Priest and all that
stuff. Then I started having different ideas on
gear that I wanted to build and different ways
of doing things. I met these other guys who
were selling other product and I decided that
I would start my own company and make my
own gear.

mPm: When was this?

Pyro Pete: That was in the mid 80’s. Until
then, the model was that the pyro guys worked
for a company and that company was where
they bought their product. I turned it all
around and started buying from several dif-
ferent pyro companies, and that gave me a lot
more flexibility in what I could do. Then in
the 90’s I started hanging around some guys in
Hollywood who were designing flame systems
in movies, and I started working that into my
shows.

Weren’t there flume systems before
then? We were seeiny KISS with those
huge flumes in their shows. What was
that?

Pyro Pete: No. Back then, the best way to get
flames was lycopodium powder. It’s a fungal
spore that has high carbon content. It was

Pete hus. So it wus u frue pleasure to get to sit
down and talk with him on d recent KISS ygig in
Atlunta and aguin later by phone. Get comfort-
uble, you're going to enjoy this...

housed in a canister about twice as high as a
coffee can and it would have holes around the
top of it. When you’d blow the lycopodium
into the air, past an electrical heating element,
it would ignite into a huge flame. Propane is

a much more controllable source and you can
do more with it. With lycopodium, you could
only shoot vertically, but with propane, you can
shoot on angles or even down! You can set up
all kinds of burners systems. Look, stage pyro
has been an interesting evolution. For a long
time we would take the table scraps from the
movie industry. They had the money, so they
were the ones who were doing all of the real
serious R&D so we would come along and

see what we could adapt to our needs. Now in
the last ten years or so it’s changed over. Now
there’s big money in the touring industry and
companies like myself are designing and build-
ing our own stuff, and my friends in the movies
are asking if they can use this or that in the
films they’re working on.

Let’s talk ubout your uccident if you
don’t mind. That got u lot of press in
the industry.

Pyro Pete: Yeah, that was an interesting thing,
I was working for myself and I was using a
PYROPAK firing system. Lots of people have
gotten involved, and to this day, nobody has
figured out what did it.

mPm: What happened that you do know?
Can you elaborate?



Pyro Pete: 1 was loading the concussion mor-
tars. I was backstage pouring the powder into
one, and the last thing that I can remember
happening was ... and I can only guess at the
sequence of events; I think I dropped a large
aluminum flashlight onto the metal exterior of
the mortar and it caused some sort of friction
and it went off. Gun powder is shock sensitive to
a point. It takes a lot for it to go off. I think there
must have been some small amount on the out-
side of the mortar and it ignited. The problem
with that is that the flashlight wasn’t damaged
enough for that to be the case. We sent the fir-
ing system back to the manufacturer and they
checked it all out and it was all working properly.
No one can figure it out. Look ... everybody
who does effects knows someone who died doing
cffects. It’s a dangerous job. My good, good
friend Kenny Kennard, who did Janet Jackson
and the Stones with me, died unloading a truck
at an air show.

mPm: It’s got to be a little tough tracing it back
to the source of the problem.

Pyro Pete: Ycah, that is the problem. Usually
when you have these accidents everything is
destroyed. In my case, the igniter blew up, the
powder, blew up and I got sent back on my ass.

I had a piece of the igniter wire that got embed-
ded in my face. I was in hospital for about a week
and a half. I didn’t know if I was going to see
again because it flashed over my eyes.

mPm: So it went off in your face.

Pyro Pete: 1t went off right in my face! I
remember rigger Norman Gomes came over and
pulled me away. He handed me over to someone
else and the fire department came. It seemed
pretty horrific on my side. In the end it wasn’t all
that bad. It was all flash burns. I didn’t have any
real scaring.

mPm: The frightening thing is that you can’t
go back and write the book on how to avoid this
in the future because you don’t know what hap-
pened in the first place.

Pyro Pete: Ixactly. I'd love to say this will never
happen again, but I can’t so I take precautions.

I wear a head lamp instead of a big MAG light
that everyone carried back then.

mPm: Usually I hate the rumor mill in this
business, but in this case it was pretty accurate.
What I heard immediately after it happened was
remarkably close to what you just told me. I also
heard that the industry response was pretty sup-
portive.

Pyro Pete: Oh yeah. It was absolutely phenom-
enal. AC/DC kept me on salary even though I
wasn’t going to come back for four or six weeks.
I was going to miss a third of the tour and

they said, “No, come back when you’re ready.”
Everyone in the business was calling and asking
what they could do. It was really, really great
support. That is just the way it is in this business.
We’re a family.

continued on 29
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ACCURATE STAGING

RENTAL AND mX\ANUF ACTUIRING

* Complete Custom Touring Sets

Los Angeles

* Rental Sets and Risers Joe Gallagher - 310.324.1040

Nashville
Tye Trussell - 615.369.2175

*Custom and Rental Tradeshow Booths

* Digital and Scenic Backdrops

San Francisco

*Any Custom Soft-Goods Bobby Schneider - 510.995.8809

We are a one stop shop! WWW.ACCURATESTAGING.COM

We understand your needs

“TSO has used Potenza Enterprizes since their first tour. [ “ i
They’ve grown with us from 2 trucks to 26 . Their attention "“\“\“ Y““’\““

to detail, the caliber of their drivers & equipment is the _‘““\S““

reason we use them and will continue to do so. They are . \\\
g

part of the TSO family”. Elliot Saltzman, g
Tour Director -Trans-Siberian Orchestra. —[==

Head Office 416.690.4190
Toll free 1.877.832.5546
potenzaent@on.aibn.com

TOIII'ilIg Transportﬂtio“ SDECIGIIStS www.potenzaenterprizesinc.com

D&S Classic Coach
Rentals, Inc.

: Manumental Service is our goal

“Hio Frisndly Fu=l ;

= 230910

o8 Suite 32
% Phoenix AZ 85085
t623 5809190

f 623 580 9242

mobile production monthly 15



K77

COMPLETE (RS
ESCAPISM! gy

BY MICHAEL A. BECK
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IT’S HARD TO IMAGINE THE
DEPTH OF THE CAVE ONE
WOULD HAVE TO LIVE IN TO NOT
BE AWARE OF THE LEGEND-

ARY SHOWMANSHIP OF KISS.
THESE GUYS HAVE ALWAYS BEEN
ALL WHOLLY SHOW AND NOTH-
ING ELSE. LIKE THE MUSIC OR

et

|

]

|

W_n (

NOT, YOU HAVE TO LOVE THE
WAY THIS SHOW PEAKS AT THE
FIRST NOTE OF THE FIRST SONG
AND NEVER EVER LETS UP UNTIL
THE HOUSE LIGHTS COME BACK
UP. MINUS THE VIDEO, THE SHOW
HAS MANY OF THE SAME “SHOCK
AND AWE” ELEMENTS AS IT DID
BACK IN THE LATE 70s AND IN
SOME CASES, IT ACTUALLY PRO-
DUCES SOME OF THE EFFECTS IN
MUCH THE SAME WAY.
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Walking through the loading dock to
the stage in Atlanta’s Phillips Arena, it

was a bit mystifying to see an old dry ice
fogger. While that wasn’t the method of
delivery for all of the fog in the show, it
did play a legitimate part in the process
along side of the cryo-fog that was used
as well. It was, according to one crew
member, part of a desire to have parts
of the show performed as they were
back in the beginning

There were several such aspects of the
show that were designed to maintain a
connection to the earlier days of this
phenomenon. Chief among them was
pyro, and it was only fitting that the
legendary Peter “Pyro Pete” Cappadocia
was on the job. Where you would have
expected a show like this to call for a
nonstop artillery barrage, Pete took

a different approach. He explained,
“Right now we’re up to about 400
pieces. When we started we had about
280 pieces. But we’re battling this huge
video display out there and even though
they’re turning down the wall and the
lights for the video cues, we still needed
to bring out more stuff. So if we had
eight pieces on a given cue, we‘re now
using 12.” Pete when on to say, “You
can have too much of a good thing

mobile production thfoa

though. We have a lot of wow in the
show. But I’d rather have ten cues of
40 pieces then to have 40 cues with ten
pieces.”

While the overall pyro presentation was
truly impressive, it was the daring place-
ment of the colored flames on either
side of the platform on the downstage
truss that seemed most striking. At one
point during the show, bassist Gene
Simmons was snatched from his position
at mid-stage to the fore-mentioned areal
platform. While Simmons was up there,
Pete unleashed four green colored flame
units.

In keeping with the non-stop aggres-
sive nature of the show, Pete wanted to
never look backward with his effects.

“I try not to show the crowd the same
thing twice. I like to layer it. That’s a
challenge. We’ve got a lot of stuff that’s
custom made for us and that helps us to
keep every cue fresh.”

The lighting rig was also what one
might expect out of a KISS show. It was
a massive canopy of light designed by
Australian based Sean “Motley” Hackett
during a run of festival shows back in

the spring. “Yeah, we were doing those
festivals and I was just carrying a Grand
MA and plugging into the systems that
we had at each show,” Hackett told
mPm. “It really was a great way to try
out new ideas before I committed to a
system for the tour.”

Both Hackett and Production Manager
Patrick Whitley (who had left for Trans-
Siberian Orchestra by the time we got to
the tour) were looking to put up an 80’
type wall of lights with lots of ACLs.
However, the video presentation was so
bright that the ACL’s never could have
competed, so the decision was made to
go with VL-3500 Wash’s and VL3000
Spots. The rig was rounded out with
and upstage array of Syncrolite B-52’s
that hit like hammers and added sensa-
tional highlight to every scene they were
used in. It was all flown off a system of
straight truss. This decision was made
to maintain visual continuity with the
60 foot wide video wall, the wall of 52
video boxed used to replace the cliché
wall of Marshall stacks on the upstage
line.

One thing that Hackett was particularly
sensitive to was over moving his movers.
“I don’t have a lot of movement in this

photos by Michael A Beck
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THE BAND
GENE SIMMONS, PAUL STANLEY
TOMMY THAYER, ERIC SINGER

show.” he told us. “I do some sweep outs
and roll downs and I have the Sychros
doing some ballyhooing in the first song
and then the whole thing goes nuts during
“Rock & Roll All Night” at the end. I find
that when you do too much of that stuff,
the show winds up getting pretty boring
real fast.”

Apart from the movement in the begin-
ning and the end, Hackett is mindful to
keep his ego in his pocket and out up big
colors and chorus looks. This allows the
rest of the show to do what it’s there to
do... within rock solid frames of light. In
short, he lights the mi

Did we mention there was video in this
as a 60 foot
wide NocturneV9 wall flown upstage. On

show? The primary display

the stage was the array of video boxes
each of which were loaded with 16 V9
tiles. Video Director Dave Neugebauer
did an amazing job of interlacing IMAG
and video content together for a look that
was nothing short of thrilling. And while
we’d love to more about the video look
in this show, what more can be said than

OMG!!

As one can imagine this production was
gag heavy. The show had four scissor lift
risers as well as one out at the mix posi-
tion. The Drum lift and the lift at the mix

were both rigged with rotating platforms.

mobile production math;J

The drum lift placed drummer Eric Singer
positioned at the bottom center of the
video wall during a dazzling solo that
made for a spectacular image.

The show had two fly gags. One was the
snatch unit that was discussed earlier in

this story. It was a straight vertical lift that
took Gene Simmons from mid-stage to a
platform in truss in roughly two seconds.
It was easily missed if you didn’t know
just when it happened. The other fly gag
picked Paul Stanley up off of the off stage
left riser and flew him out to the lift plat-
form at the m

In addition to everything mentioned so far
there was also a confetti shot that caused a
whiteout condition in the room.

At one point during this show, Paul
Stanley addressed the crowd saying,
“There are bands out there that are com-
pletely focused on the problems that we
are facing today. They will tell you who

to vote for, how to spend your money and
how to live your life. If that is what you’re
looking for, you’re in the wrong damned

T

place. We are here to offer an escape from

2

that for one night

The show was as close to complete sensory

overload as this writer has ever seen. And
the escape - a complete succ

photos by Michael A Beck
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Manager DOC MCGHEE

Risk Management DANNY FRANCIS
Band Assistant SPIRO PAPADATOS

Tour Manager MIKE AMATO

Production Mgr PATRICK WHITLEY, ROBERT LONG
Production Assistant DIANE WHITLEY
Production Coordinator SHIRLEY MINNE
Stage Mgr PATRICK MURPHY

Gene Bass Tech MIKE RUSH

Paul Guitar Tech FRAN STUEBER
Tommy Guitar Tech JIM SERVICE

Eric Drum Tech PAUL BASSETT
Wardrobe LANA CZAJKA, RENEE SOLA
Hair Stylist DAVID MATHEWS

Meet & Greet DEAN SNOWDEN

Lighting Designer SEAN HACKETT

FOH Sound Engineer FRANK PRINCIPATO
Monitor Engineer DAN HORTON
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Riggers MICHAEL DUNN, RICKY ACEBO

Rigger / Carpenter RANDY WILSON

Branam Rigger STEVE DAVIDSON

Carpenters SHAWN SHEBETKA, ERIC FULLER,
CASEY LONG, DAVE BREWSER

Caterers WESLEY TISCHOFF, GRAY ROLLIN, SCOTT
KLEINBERG, JULI HEINEN, DANIEL DUMAS

Sound Techs BRETT STEC, DAVID FERRETI, ANSON
MOORE, PAOLO JOAQUIM, CHARLIE HERNANDEZ
KISS Set Lights ANDREW FIGUEROA

Lighting Techs SEAN KOHL, TONY DORMAN,
RHANE RHODES, JOE EAGER, SOONER ROUTHEIR,
MIKE TENGDIN

Pyro Shooter PETE CAPPADOCIA

Pyro Techs MIKE REINARTZ, ANTHONY GREENE,
RYAN CAMPBELL

Accurate Staging STEVE CARLSEN

SGPS Effects Riggers ROBERT ‘JR’ JONES, JUAN

GUERRA, CHRIS KUNKLE

Director DAVE NEUGEBAUER

Engineer STEFAAN MICHAELS

LED JUSTIN MCLEAN

LED/Gam Op BRIAN BATEMAN

Cam Ops CHRIS KEMP, MICHAEL
SIENKIEWICS,GENE MCAUCLIFFE

MNX Mgr HAB HADDAD

MNX Co CHRISTOPH OTTO

MNX Pro & Recs TOBIAS NIEVELSTEIN, ULI RATH
Truck Drivers CODY CHASE, BLAKE DICKEN, GREG
DOLLAR, RON DOLLAR, GARY MORRIS, CHUCK
LAMB, KYLE HAVERANECK, BOB BRAMEL, ROBERT
JACKSON, VIRGIL TAYLOR, DAVE HARVEY

Bus Drivers RONALD “BEAR” JONES, DWAYNE
HARPER, TY SAUNDERS, KEVIN PREMER, HARRY
COMPTON, JOSH EASTER




CONGRATULATIONS TO THE
KISS PRODUCTION TEAM FOR

VENDORS . YOUR SUCCESSFUL

PERSONAL MANAGEMENT

MCGHEE ENTERTAIMENT KISS ALIveE/35 WORLD TOUR
BUSINESS OFFICE

JOSEPH YOUNG & ASSOCIATES
ACCOUNTING

VAN DUYNE, BEHRENS & CO. LLP
BOOKING AGENT

CAA

LEGAL REPRESENTATION
GORDON, HERLANDS

BAND TRAVEL AGENCY

MERIT TRAVEL

CREW TRAVEL AGENCY
RELATIVITY TRAVEL

AIR CHARTER

APOLLO JETS

FREIGHT

ROCK IT CARGO

TRUCKING

ARTISAN FREIGHT

BUSING 3 .
HEMPHILL BROTHERS COACH CO. “ 4 From Barry and all your friends at Rock-It Cargo
SOUND s www.rockitcargo.com

CLAIR GLOBAL

LIGHTING

EPIC PRODUCTION TECHNOLOGIES
VIDEO

NOCTURNE

PYROTECHNICS

STAGE & EFFECTS ENGINEERING
STAGING

TOURING RESOURCES

EFFECTS LIFT

ALL ACCESS

SPECIAL RIGGING

SGPS/ SHOWGROUP

POWER

CAT ENTERTAINMENT SERVICES
MERCHANDISE

SIGNATURES NETWORK, INC
RADIOS

ROAD RADIOS

CONFETTI TOUR

ARTISTRY IN MOTION
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nocturne

-
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octurne Productions currently is touring with KISS,
d lonyg term client that has been both friend und
inspiration in the compuny’s development. mobile

TS

Production monthly spoke with Bob Brighaum, Co-CEO of
Nocturne, und Todd LePere, heud of Touring und Loyistics
about the compuny’s beyinnings, growth, fransition and its
proprietary product, the V-9 LED.

For the KISS Alive 35 2009 Tour launched
in September, video design discussions
with Brigham, legendary band manager
Doc McGhee and Patrick Whitley began
in July of 2009. “This time around,” says
Brigham, “Doc really wanted to do a
show with a ton of video. The band and
its Production Manager Patrick Whitley
also wanted to go with a more visual look
behind the band as opposed to the tradi-
tional heavy metal huge amp line.”

A major change was to move the Kiss sign
down 1in front of the drum riser. Then, (57)
3’ x 3” deck sections of hi res V-9 LED
flanked either side of the riser. “Sometimes
we put speakers on it so it looked like an
amp line, other times we put video up so

it could be anything it wanted to be. The
end result was a bigger video look than
they had ever had which is what they were
seeking to achieve,” said Brigham.

Integral to achieving this look was the
product created by Brigham’s busi-

ness partner Ron Proesel, the V-9 LED.
Proesel’s background was in computers,
designing peripherals, hard drives and stor-
age units. “He’s pretty amazing with the
products he has developed with LSI-Saco
up in Montreal,” says Brigham, “just off
the charts.”

Brigham took Proesel and his wife to a
KISS show in 2000. Nocturne was the
video vendor on the tour, sub-renting an
LED screen from another company at the
time. Brigham recalls Proesel taking a real

production thfoa

interest in the LED screens. “He said to
me,” ‘If you don’t own your own LED it’s
going to be very hard to get these tours
because it’s all display driven. If some
band wants a big huge LED screen, who-
ever owns that LED screen can force their
way and say they want to do cameras too.
The band will look at you and say ‘sorry
Bob, he’s got the LED screen we want and
anybody can get cameras.”” Proesel sug-
gested they start an LED business.

Vidicon was launched as a sister company
to Nocturne in 2001. Having been very
successful with his previous computer
enterprises, Proesel was able to purchase
substantial inventory of BARCO D7,
creating a successful launch into the LED
business. “Ron enabled us to be in a posi-
tion to play the game at a very large level,”
says Brigham. Inventory and clientele
increased accordingly:

There was just one glitch. It had outgrown
its facility in the China Basin, a onetime
warehouse district turned artists’ lofts, of
San Francisco. This had been tits home
since the 1970’s when Nocturne had been
formed as the production company for
Journey by band manager Herbie Herbert
and its guitarist Neal Schon. Brigham
worked for Herbert, managing artists as
well.

Herbert, Brigham and Proesel, along with
Paul Becher currently own Nocturne.

In 2005 it was obvious to the owners of
Nocturne determined a move to DeKalb,

by MIKE WHARTON

Long Journey Home...

A Conversation with Bob Brigham & Todd LePere of Nocturne Productions

Pictured above: Owners - Ron Proesel, Herbie
Herbert, Paul Becher, Bob Brigham

below: LePere is holding a V9 tile in his right
hand and a VLite tile in his left hand. He is
standing behind a frame V9.

Illinois was necessary. Several factors
contributed to the choice of DeKalb,
one of which was so Brigham could be
closer to his family. The football stadium
at Northern Illinois University is named
“Brigham Field” after Bob’s father, who
was the athletic director at NIU for 30
years. In addition Ron Proesel and his
family live in DeKalb as well.

At this time, Paul McCartney was also
building his “US” Tour with designer
Roy Bennett and wanted the whole

stage to be an LED screen. The V-9

was created to meet this need. BARCO
indoor 10 mil screens were originally
proposed by Nocturne, but discarded
when Barry Marshall, who produces all
of McCartney’s tours, posed a question to
Brigham. “What do I tell Paul if he wants
to play a free show in Central Park for
200,000 people?” he asked. “That he has

continued on 30
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Congratulations Kiss, Doc McGhee, Patrick Whitley,

Robert Long and everyone at McGhee Entertainment
on the upcoming KISS ALIVE 35 WORLD TOUR.

We are proud to be a part of your touring family.
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The Industry Leader in Live Event Video Production

Bob Brignham, Paul Becher, Ron Proesel & Herbie Herbert
300 East Harvestcrre Drwe DeKaEb llinois, 60115 Phone (81 5] /ab- BEDD Fax (81 5] ?55 Q377
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apollojets

Spreads Its ngs Even Wider

by MICHAEL A. BECK

clients but dlso hus u

I J

arlier this year mPm wrote about an dir charter
brokerauge firm in New York, NY culled Apollo Jets.
Apollo cuters not only to corporate und sports
growing enfertainment clientele us

well. Amony its many clients this yeur were Shaqguille O’Neul,
Cheup Trick, Brithey Speurs und KISS.

In recent months Apollo has expanded its
reach to include west coast exposure in Los
Angeles and southern coverage Miami.
Sales director Dean Giaci explained, “In
addition to the presence on the west coast
and in Florida and the outstanding people
who come along with it, this move also
allows us great leverage where pricing is
concerned.”

Giaci went on to discuss the matter of
funding. “We have experienced steady
growth since we talked with you earlier
this year. That growth has allowed us

to set up relationships with a few select
venders, which make it possible to find air
craft more efficiently at increasingly lower
prices.”

Add expanded funding to the enlarged
stafl’ and what comes out on the other side
is a well oiled and much larger machine
that will most likely have the competition
saying, “uuuuh, uh oh!”

It must be clearly understood what exactly
Apollo does. Being a brokerage house

and not an FBO (fixed base operator)
offers tremendous pull in locating aircraft.
Because Apollo doesn’t own its equipment
it can present a virtually endless inventory
of planes and helicopters of all sizes and
classifications. This air-born cornucopia is
also more readily available than an FBO
could ever be.

It a band that is usually traveling by

bus has to get from a gig in Phoenix to
Alberta, Canada for a last minute engage-
ment fast, it has two choices; It can either
shop around with FBO’s until it finds a

plane that will do the job, or it can call
the folks at Apollo who will say, “Well the
Citation X is the fastest plane in the world
and we have five of them in Phoenix and
one in Mesa. When do you need to take
oft?”

Apollo Jets is able to take care of every
imaginable need there is. There is no

sense in listing what this company can do
because there is quite simply nothing that
can’t be arranged. And now Apollo is look-
ing into handling cargo as well. “It only

“Everything
that we’ve
said we were
going to do
we have
done”

makes sense,” says Giaci, “If we're already
handling the A party, why not move the
gear too. That way it can all be kept under
the same umbrella.”
world of cargo looks to take place as of Q
one of 2010.

The move into the

Anyone can say that his/her business is
great and that it is growing like a weed,
but until the numbers show up it’s only so
many words flapping in the breeze. Apollo
Jets Managing Director Al Palagonia gave

_—
--H_.HH,.-"'_

apollojets.com

us the numbers, “Dean and I started this
company almost exactly a year ago and

it was four people working on this thing
Now we have close to 40 people. Last year
we were recruiting people to come work
for us. We don’t have to recruit people
anymore. They’re coming to us. We told
people what we were going to do and
nobody joined on. By May and June they
all started coming around and our rev-
enue and number of flights have basically
tripled since then. Next year we’re look-
ing at doing from 35 to 50 million dollars
in revenue depending on which way the
economy turns.”

Going forward into 2010, the expansion
of Apollo Jets seems to have the tone of
“Damn the torpedoes, full speed ahead.”
In addition to the ever deepening reach
into all of its markets and the foray into
cargo, the company is working on creating
a strategic partnership with a charter com-
pany to be named later. This partnership
will spur a hyper-exponential growth in
assets and services and, of course revenue.
When we asked Al Palagonia what the
company would look like when this part-
nership takes place he simply said, “We
would be part of a billion dollar project.”

There is one very good reason to look at
this company as the leader in its industry
with all of its competition fading in the
mirror. It’s in a statement that Dean Giaci
said early in our conversation...

“Everything that we’ve said we were going

to do we have done”



THE NEXT GENERATION
IN PRIVATE AVIATION

apollojets

New York City e Los Angeles ® Boca Raton ® Miami

Apollo Jets has contributed to my success both on and off the court. | can
travel on my own time in complete comfort and safety, knowing that I will
arrive relaxed, focused and ready to work or play.

Shaquille O'Neal, Cleveland Cavaliers

4-time NBA Champion
18 Year NBA Player
Al Palagonia Dean D. Giasi
Managing Director Senior Vice President
phone: 516.852.4766 (24/7) phone: 917.567.0184 (24/7)
apalagonia@apollojets.com dgiasi@apollojets.com

Corporate Office ® 247 W. 30th Street e 12th Floor ¢ New York, NY 10001
www.apollojets.com

*Special offer for Mobile Monthly readers: Mention this ad prior to flight quotation to receive $1,000.00 off your flight. Some restrictions may apply to this offer. This offer does not apply to turbo
prop or helicopter flights. This offer may not be used in conjunction with any other offer. Does not apply to Apollo Jets members or existing Apollo Jets clientele. Good only for first time flyer. Minimum
purchase of $15,000.00 required.



ock-It Cargo has been on the road with

for

almost 20 years. During that time, the company has

moved the supergroup to all corners of the globe:

Europe, Asia and even South America where the group contin-

ues to play to sold out crowds night after night. “We’re consid-

ered to be some of the old school people in the industry,” says

“KISS, Motorhead, Motley

Crue, Machine Head, we’ve moved them all, but KISS has been
one of our customers for almost my entire 22 years here.”

”We’ve met with some pretty tough
challenges along the way, but we’ve never
missed a show,” boasts Becker. Once back
in 1997, the tour was heading to Kobe,
Japan (where they are still Rock Gods!).
The ship, loaded with about fifteen ocean
containers full of KISS gear was arriving
at the port just as Japan was undergoing an
8.2 magnitude earthquake. “Fortunately,
the ship had not made it into the harbor
yet or the containers would have been
strewn about like all the rest in the harbor.
Before the ship could make port though,
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it was diverted out to Taipei. Naturally,

we assumed the show was going to be
cancelled, until the Japanese promoter
called and said “We have a show!” So

we took fifteen containers of gear off of
the ship, and put it on a chartered 747.
Because of our worldwide presence, and
our ability to meet crises head on, the gear
still made it back to Kobe in time for the
shows to go on schedule. The band actually
did a free show for the earthquake victims
during that trip.”

by BILL ABNER

Events such as this are what relationships
are built of in this industry, and Becker
explains that it is true for his relationship
with KISS. “Probably the thing I'm most
proud of is that these guys have achieved
such a level of comfort with us, that they
know that whatever they throw at us, we’ll
step up. They know that their gear is going
to get there safe and on time. That’s the
most exciting part of my job. I've been
doing this so long that I can look at a tour
itinerary, see what may be trouble spots,
and anticipate how to head it off.”

Looking forward, Becker sees a lot of good
things coming for the new year. “We've
just heard that KISS is going to do another
world tour next year, so we’ll be in the
middle of that, and it sounds like Mariah
Carey is going to be heading back out on
tour, and that is very exciting for us.” That
is very exciting news for all of us Barry!



Pyro Pete continued from 14

So flush forward 20 years. How
hus the industry chunged for
you?

Pyro Pete: The whole overall flavor
of touring has changed. It’s become
incredibly corporate. It never was like
this before. In the past, the band would
put together the tour. You didn’t have
the corporate entities, but you had all
of the different promoters. Now the
promoters buy the entire tour. You
have promoter reps who travel on the
tour with you. In that respect it’s a little
casier because you're only dealing with
one company.

mPm: Don’t you think this was bound
to happen? There’s a lot more money
out on the road these days. The worm
has turned, and this is where bands are
making the real doe as opposed to back
when you only toured to support an
album.

Pyro Pete: 1 remember back in the 80’s
that was the whole focus. Merchandise
was the real money maker. I was out
with Def Leppard and they were crush-
ing everyone in merch numbers.

mPm: Remember the leather bomber
jackets on the Rolling Stones “Steel
Wheels” tour?

Pyro Pete: Oh yeah. When I was a

kid and we went to the show, they had

a tee-shirt you could buy, and now they
have found every way possible to extract

every penny out of the gig. Now you
have VIP experiences and VIP auto-
graph session, and you can go visit the
room next to the dressing room.

mPm: But if they hadn’t done that

it, ticket sales would have dried up.
Ticket prices are what they are, and
they couldn’t pull that off if they
didn’t offer a whole lot more than ever
before.

Pyro Pete: 1 know. They had to make
it an event. That has helped me out
because now it has to be a production.
There are still the shows that just go
out there and do a concert in the clas-
sic sense. Then there are the bands
that go out there and rip the lid off
and make a big thing and the next
time out, it has to be even bigger and
better. Either way the people are get-
ting their money’s worth. But...

mPm: It’s an awtful lot of money.

Pyro Pete: It’s a huge amount of
money. It used to be that a concert was
a couple of bucks and all you got was
a couple of lights.

mPm: Yeah, but back then you were
getting what the technology of the day
had to offer. It’s the same thing today:.

Pyro Pete: Yeah you're right. In the
end, live theatre, which is what this is,
is an escape and that’s what we’re out

here giving them.

| | A‘ﬂm ?oalir\

760.644.9938 alanmpoulin@mac.com
www.AlanPoulinPhoto.com

3 days of fun

with industry professionals

{dates} February 4-7 2010
{where} Phoenix Marriot Mesa

Presemfed by Tour Guide | p: 615.256.7006
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Nocturne continued from 24

to pick a sunny day because if it
rains the stage is not waterproof
and the 6 million dollars of LED
will be ruined?”

Brigham approached Proesel with
the challenge, and then flew to
Montreal on May 5%, 2005 to
meet with LSI-SCao. That after-
noon Proesel and Bassam Jalbout
from Saco designed what would
become V-9 LED. On May 15
Barry Marshal approved going
forward. Aug 15" the stage was
loaded out of TAIT Towers for
McCartney’s tour. “So it took 90
days to go from start to finish for
a product that didn’t exist,” states
Brigham. “So we really have
Paul McCartney, Barrie Marshall
and Roy Bennett to thank for V9
being invented.”

Throughout all this, Brigham was
in the process of closing down
the SF operations and moving to
Illinois. He brought Todd LePere,
a graduate of Northern Illinois
University, on board to manage
the logistics of the relocation.

“I just hit the ground running,”

says LePere. “At the beginning

of ‘05 we had a few tours on the
road and a core group of people
that had been with Nocturne for a
long time who we kept very busy.
With the introduction of the V-9
came a tremendous amount of
rapid growth.” Currently it has
25 to 28 tours out and staff has
tripled.

Parts are manufactured offsite,
then shipped to the DeKalb facil-
ity to be built, reconfigured and
assembled.

LePere attributes the V-9 product
line’s high demand not only to its
“killer, stunning display,” but to its
cost effectiveness and road worthi-
ness as well. “Ron has done some
amazing things with LED such as
putting power and data in every
tile which allows us to use only 2
fiber optic cable runs to the wall,”

he adds.

The High Definition LED is the
V-9. The medium resolution is
the V-lite 28 millimeter resolution.
The V-Brite is their low resolution
product.

LePere cites a story of an incident
which occurred 2008 in Europe.
Nocturne had an “A” and “B”
system out with Metallica, leap-
frogging stadium to stadium when
it received a request for assistance
from another tour in Europe with
a logistical problem of getting its
own video screen to a venue on
time.

The “B” system was available.
Nocturne assured the requesting
production it could accommodate
them, though serious doubts were
voiced by all concerned on the
other end. At load-in for “The
Police” in Belgrade amidst stop
watches and dropped jaws, the
24 high by 75’ wide screen was
loaded in and show ready in 37
minutes. Load-out took under an
hour. “A “normal” screen that
size takes eight hours and twice
as many stagehands to have show
ready,” states LePere.

This man loves his job, and the
people he works with. Not just the
clients and artists either. He cites
Damian Walsh, Ops Manager, Jim
Laskowski, LED operations and
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controller Steve Adam as vital. “It
almost feels like it’s too good to be
true,” he says.

States Brigham of his continued
love of his work, “The creativity
and the fun of being in the design
phase, working with some of the
top designers in the world, con-
tributing what we can, and often
being asked to do something that
hasn’t been done yet is just great!
It’s a pretty cool feeling to be in
Montreal after seeing all the work
that went into the production at
Lady GaGa’s opening night and
hear 15,000 people just go abso-
lutely nuts. We know what we do
well and concentrate on trying to
doing it better every day.”

LePere also points out that
Nocturne through Brigham, along
with Ron and Nancy Proesel,
contribute a lot of charity and
humanitarian efforts to the com-
munity and through international
organizations such as Film Aid
International. &




THE NATION’S LARGEST FULL-PRODUCTION
REHEARSAL FACILITY
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Soundcheck is truly one of a kind facility. As the largest rehearsal studio complex in the
world under one roof, Soundcheck is recognized as the rehearsal venue of choice by many
top touring and recording acts. Soundcheck also provides a wide range of support services

for touring and studio musicians, both in Nashville and on the road.

750 Cowan Street Nashville, TN 37207
Phone: 615.726.1165 Fax: 615.256.6045

soundchecknashville.com
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RIC Corporation | 6215 Eanstituiiﬂn%ﬂ Wayne, In 46804 | 212.432.0799

ﬂ) Biodiesel Friendly Coaches

M Special Emission Control Systems
fneLatest lechnology
Internet Access, Satellite Tracking
TVs, Sirius Radios, Flatscreen TVs,

Ipod Stations, DVR XBox 360s

615.230.0440 | gaylenmoore@aol.com
MUSICCITYCOACH.COM

Midway Car Rent:
The Industry Specialist

Midwa Road to Great

Nicki Goldstein
81_8.523.81_35.

NO AMOUNT T0O SMALL

GALL NAT
+ 44 7879 881426
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MobileProductionPro.com allows
you to search and access records
from the world's most comprehen-
sive database of mobile production
industry contacts. As you navigate
this site, you will notice that Mobile
Production Pro is interactive. Both
the site and its community will grow
with your participation.

Create a FREE Account Today



MCI Upcates the

Ultimate
Smooth Ride

DesignworksUSA-styled

TOURBUS

- Now featuring 450 HP 2007 EPA Compliant
Cummins ISM, Wide-Ride Suspension,

Electronic Stability Control, Reverse Sensing System,

additional 12 or 24 VoIt Alternator,

and many other enhancements

made with input from

our customers. ‘

great fuel economy and performance. To learn about the many 2009 improvements
we've made with feedback from our customers, converters and operators, please

For 2009, the EPA-compliant engine significantly reduces emissions, while providing
call us at 1-847-285-2171.

market. The J4500c body looks great and rides smooth with our Wide-Ride Suspension

The number one selling Tour Bus in the USA continues to improve for the conversion
featuring Koni FSD shocks. The MCI J4500 conversion shell comes standard with

class-leading 89" of interior headroom and can be equipped with up to 3 slide-outs.

To schedule a test drive today,

call 1-866-MCICOACH.

/78,

www.mcicoach.com The updated 2009 J4500 conversion shell
© 2008 Motor Coach Industries, Inc. All rights reserved. ShOWﬂ Wlth 2 0ptl0na| S|Ide-0UtS



Environmentally
Friendly Rooftop Diffuser

Ergonomically . REPLACES TRADITIONAL EXHAUST

Designed Cockpit

BUILT FOR DRIVER
COMFORT AND SAFETY

4 Tire Pressure
Monitoring
System

IMPROVES
SAFETY

Unique Styling—U
DISTINCTIVE DESIGN
FEATURES AND IMAGE ;“ c®

UNMATCHED RIDE COMFORT

Independent Suspension R —

IMPRESSIVE MANEUVERABILITY Stability Program
RELIABLE VEHICLE CONTROL

THE INDUSTRY'S CHOIGE

The world-class Prevost XLII Entertainer is the choice

for best overall perfomance.

Prevost has the most stringent manufacturing tolerances and

has been committed to the Entertainer industry for more than 30 years.

Nobody goes the extra mile like we do!

EPA 2007

FOR MORE INFORMATION
Juan Lepe, Sales Manager, Entertainer Market

800-897-7386 or visit WWW.PREVOSTCAR.COM rREVOST

® Prevost and "The Ultimate Class" are registered trademarks of Prevost, a division of Volvo Group Canada Inc. All rights reserved. The ultimate class.




